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• Common challenges Hospital Marketing Directors Face

• The burden of building content and keeping the pipeline filled

• How you can tap into the power of podcasts to solve your content needs

• Examples for Consumer, Peer and Internal Audiences

• A sit down with Patrick Moody of Henry Mayo Newhall Hospital
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• Lack of resources—whether financial or personnel

• The difficulty of tracking effectiveness of efforts

• Competition across the street

• If you’re in a smaller market - leakage to the bigger markets

Marketers like you are 
under  pressure



5

• More revenue/service line growth

• More new patient acquisition

• More loyalty/return visits 

• More awareness

• More engagement

Marketers like you are 
under  pressure
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More Content
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More Content



9

Without content you have nothing for your social media outlets,

without content you have nothing for your website, 

nothing for your blogs, nothing for your YouTube channel, 

nothing for your newsletters, publication etc …

You have nothing.
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So how do you keep the content pipeline filled?
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PODCASTS
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PODCASTS
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Podcasts give your doctors a 

Voice
and steady stream of 

compelling content to fill all of 
your marketing channels
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SOCIAL MEDIA:
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MOBILE:
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PUBLICATIONS:
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EMAIL NEWSLETTERS
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Email Newsletters:
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Email Newsletters:
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PHYSICIAN RELATIONS
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Physician Relations:
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Physician Relations:
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Physician Relations:
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INTERNAL COMMUNICATIONS
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• Full guest scheduling

• All recording, editing, publishing to your website and distribution to the 
major podcast Platforms like Apple, Spotify, Google Podcasts, iHeart and 
more 

• Easy embeddable iFrame for your website to showcase your podcast library

• Complete client portal for sharing tools, guest scheduling, support and 
analytics

• Content Buffet for building additional content: blogs, social media players, 
radio commercials, on-hold messaging, physician biopods and more.
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• Common challenges Hospital Marketing Directors Face

• The burden of building content and keeping the pipeline filled

• How you can tap into the power of podcasts to solve your content needs

• Examples for Consumer, Peer and Internal Audiences

• A sit down with Patrick Moody of Henry Mayo Newhall Hospital

Podcasting Made Easy: You Don’t 
Have to Start From Scratch
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